
Elaboration of the Participatory Local Development Strategy 2021-2027 for the island of La Palma 
 

Year: 2023 

Location: La Palma – Canary Islands (Spain) 

Client: Association for the Rural Development of the island of La Palma (ADER La Palma) 

Description: Elaboration of the Participatory Local Development Strategy 2021-2027 of the Rural Development Association 
of La Palma, which complies with the eligibility criteria, as well as including the strategies within the priorities 
described in the European Maritime Fisheries and Aquaculture Fund. Likewise, that it complies with the 
objectives of the Common Fisheries Policy (CFP) and thus falls under the Multiannual Financial Framework 
(MFF) and the European Structural and Investment Funds, which propose a Common Strategic Framework 
for the European Union which, at national level, will be through Partnership Agreements in which common 
objectives will be set for all the funds. 

 

The objectives of the process of elaborating the Strategy are: 

a) To analyse and define together with the local actors the main problems, needs and opportunities of 
the fishing area of Gran Canaria. 

b) To describe a common agreed objective. 

c) Based on the problems identified and taking into account the global objective, formulate the specific 
objectives that will contribute to its achievement. 

d) Create a shared awareness of the need to adopt measures involving the integration of the economic 
activities present in the area. 

e) Identify concrete actions to meet the specific objectives. 

 

The content of the Strategy is organized around the following sections: 

a) Background and context 

b) Participatory Local Development Strategies 

c) Description of the area and the target population of the strategy 

d) Evaluation of the interventions of the FEMP and the work of ADER - LA PALMA 

e) Conclusions of the diagnosis and needs 

f) Description of the strategy and its objectives 

g) Criteria for evaluation and selection of projects 

h) Management, monitoring and evaluation plan 

i) Visibility, dissemination and communication plan of the strategy 

j) Cooperation, coordination and complementarity 

k) Financial plan 

 

 


